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ROOTED IN GOODNESS®
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: - ﬂ.;i?\/ . Number of Organically Female Farmers in our @Regeneme

managed Trees in our B Network bl

thriving ecosystem

248,000
4 Targeting 55% by 2026

fair

Land Managed |
16,272 —_
Fair Choice_
Adding 2,000 new farmer oot

Food Safety

CERTIFICATED

Soil Health
Through Rainwater
Natural Irrigated
Regeneration

Biodiversity
Protection & Regeneratve
Ecological Agriculture
Stability

20+ Years Of
Carbon
Sequestration

Number of Smallholder Farmers | Number of Acres of L




VERTICAL INTEGRATION
BEING THE SOURCE IS OUR KEY INGREDIENT

BIG TREE FARMS BIG TREE FARMS
INDONESIA USA

£ 8,000+ Farms / 16,000+ Farmers 88 Leadership & Sales

¥ 5,415 organic acres & Global Logistics Team

ll= BRC-Certified Facilities 1, Stable Ocean Freight Costs
~~ Doubling Capacity by 2026 @ 3 U.S. Warehouses
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COCONUT AMINO AND SUGAR TODAY

FASTEST GROWING ALTERNATIVE SWEETENER &
UMAMI

BiIG TREE FARMS PRIVATE LABEL OTHER BRANDS
Both purely — Tmomo ul(u
#1 g A(ms }s ehzabeth

$PSPW w@@g
and \'\ RI1 v

market '_‘MARKETE Walmart

share ,

New
launches

in 2025
and 2026

BIG TREE FARMS GLOBAL LEADER INDONESIA EXPORT MARKET SHARE®

@ © & :

75% coconut Sugar 90% coconut Nectar 90% cCoconut Aminos
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noun | [bahelee]

An island of lush jungles, luminous
temples, wild markets and slow sunsets

A feeling - part magic, part madness -
where life pulses with color, connection
and ritual

In a sentence: “Somewhere between a
scooter ride through rice fields and a
night market feast, you find Bali”

adjectlive |
[dihelish*uhs]

An explosion of crave-worthy flavor that makes
you close your eyes and go mmmmmm

The kind of taste that turns strangers into
friends and meals into memories

In a sentence: “Mouthwatering, unforgettable ...
I'll arm wrestle you for that last DELICIOUS bite”
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Community Owned & Operated
Manufacturer & Brand
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Funky Fresh New Item Overview
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BUFFALO STYLE

CHICKEN + KALE
Marinated all-natural chicken
breast in spicy seasonings,
diced jalapenos, kale, and
creamy Greek yogurt.
KALE YEAH!

%\%\ 33@@:&?&
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SWEET POTATO +

BLACK BEAN (VEGAN)
Slow-cooked sweet potatoes in
Southwestern spices, savory
black beans, and fresh cilantro
to make a burrito.

YAM GOOD!

NETWT 807 (2550)
. suice

LAUNCH DATE

May 2026- Available
NOW!

Funky Fresh can ship with
Palermo's Branded +
Target Owned Brand

ltems
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CHICKEN + BROCCOLI MUSHROOM

‘SPRING ROLLS - FALIAN RERS SEASONED CHICKEN BREAST (WITH B NEAT), BROCCOL), MUSHROOMS, FEIA (HEESE

CHICKEN + BROCCOLI
MUSHROOM

All-natural honey mustard
marinated chicken breast with :
rib meat, broccoli florets, sliced mozzarella, finely chopped

mushrooms, Italian herbs & green onions, and uncured
spices. turkey bacon.

FETA IS BETTA! LOVIN’ THE CLUB!

REGIONALITY SAMPLING

FUNKY FRESH NATION Roundel Sampling
IS GROWING!

CHICKEN CLUB
Ranch-marinated all-natural
chicken breast, juicy tomatoes,
creamy avocado, shredded

Open to exploring options
based on Award



Brand & Portfolio Overview \F\:‘%‘%\l

MILESTONES
® @ O ® O O

2012 2014 2018 2020 2022 2024

Laid off as a sheet Begannewcareerasa  After years of success  Started selling frozen ~ Announced partnership  After ayear of regional
personal trainer, at the farmers spring rolls and with Palermo Villa, Inc. test sales, we grew into

offered shipping to and expanded into additional markets and are
grocery stores continuing to expand into
stores nationwide

metal worker and
started healthy
lifestyle journey

created and sold spring markets, opened our
rolls to clients and then first restaurant in

at farmers markets Milwaukee customers during the

pandemic

DEMOGRAPHICS

Frozen Appetizer Cateqory (Numerator Study; Q4 2024):

o Females account for nearly 75% of households buying frozen appetizers
= Qver-index among Gen X, has children, suburban

o Shoppers are meal planners and are looking for convenience in terms of shopping experiences

Funky Fresh Target Consumer:

o Wide range of consumers:
» People looking for good tasting snacks that are also better-for-you, health-conscious options
= Demographics will expand as we push out the brand nationally
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US CONSUMERS LIKE IT HOT?

Hot Tortilla Chips make up 36% ($2bn) Opportunity To Close A Void In
of Flavored Tortilla Chip Market Our Portfolio

Flavored Tortilla Chip

% $ Sales By Flavor - Total US Top Selling Flavors

Hot
#2
Nacho
= Hot
®= Ranch
» Lime
AO

Nielsen MULO + Convenience 52 Weeks Ending 062824



INTRODUCING GOOD EAT’N SPICY NACHO TORTILLAS

Available November 2025
$4.99 SRP
60z

Consumer Insight

Younger consumers are looking for better-for-you
snacks, seeking attributes like plant-based, with no
artificial colors or preservatives but not willing to
sacrifice on taste

Proposition

BFY rolled tortilla chip that delivers the flavor punch of
your childhood favorite but with organiec non-GMO
corn, dairy-free, no artificial colors or flavors

Key Differentiators
* Artisan base of stone *Vegan, Non-GMO Project
ground organic corn Small  Verified
batch *No Artificial flavors, color
w24 NON or preservatives.
y il GMO - Clean, no ‘corn’ aftertaste

rg

VERIFIE *Gluten Free
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Che New Hork Times martha stewart auberge

O M

Venezuela

Ecuador

Peru
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The World's Rare Medicinal Mu;hroom°

How Malaysia's Tiger Milk Mushroom is
Transforming Respiratory I'-iealth




2 P fB Tiger Milk Mushroom (Lignosus Rhinocerus)
&o ! J‘f TMo2-xLr: Science Meets Ancient Tradition

For Respiratory, Immunity First in the World Extract 5x More Potent &
& Joint health using Patented ACE Effective
s antifi Technolo
o
P y nearn, & Y Proprietary ACE technology to more potent than regular Tiger
and soothe joint pain. :
produce TMO2-XLR extract Milk Mushroom powder.

Ancient Wisdom, Modern Science Sustainable Cultivation

This product harnesses the 400 YEARS OLD
healing power of the Tiger Milk Mushroom,
backed by scientific research on its therapeutic
properties.

Sustainably l[ab-cultivated to protect the biodiversity

of the Malaysian rainforest

Visit us @ Booth #1338 for more info @PurelyB www.PurelyB.com

25


http://www.purelyb.com/

-

TIGER MILK
MUSHROOM

WITH ELDERBERRY & GRAPE

FROM MALAiYSIA TO THE WORLD

PurelyB is the first company in the world to commercialize

TMO2-xLr extract of the Tiger Milk Mushroom, making this
rare treasure available globally.

. Made into the FIRST all-natural pixie sticks made with pure

san '0' medicinal mushrooms and fruits for respiratory wellness.

I:HEE SAMPI-ES PurelyB preserves ancestral Malaysian secrets

for optimal wellness.

Respiratory, Immunity
& Vitality Support*

Visit Us Booth #1338
for more info @PurelyB www.PurelyB.com

‘ / -
‘ 100% Natural | Vegan | Gluten Free
I

Dietary Supplement
14 -0.1 OZ (2.5 G) SACHETS
NET WT. 1.2 0Z (35 G)



http://www.purelyb.com/
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@O THOUSANDHILLS | pApiNG REGENERATIVE

AG BRAND SINCE 2003

— & PROCESSEDINTHE USA



THOUSAND HILLS LIFETIME GRAZED VISION

RESCUE THE U.S. FOOD SYSTEM FROM COLLAPSE BY IMPLEMENTING
REGENERATIVE AGRICULTURE PRACTICES NATIONWIDE

CHALLENGES:

 Human disease epidemic
* Consolidated supply chain

e Concentrated Animal Feeding
Operations

* Pesticides, GMOs

* Soil degradation; grassland
desertification

* Rural economic decline

BORN, LIFETIME GRAZED ®
& PROCESSED IN THE USA

&> THOUSAND HILLS

LIFETIME G RAZETD

100% GRASS FED BEEF




SOLUTIONS:

MISSION

TO NOURISH SOIL, PLANTS, CATTLE AND PEOPLE
BY HOLISTICALLY GRAZING CATTLE FOR THEIR LIFETIME

Nutrient density
Regenerate soil

Sequester carbon
Improve watersheds
Animal welfare

Support biodiversity
Revitalize rural economies

Decentralize supply chain

--:..~- Cx i »° g

2

=== BORN, LIFETIME GRAZED ® &> THOUSAND HILLS"

LIFETIME G RAZETD

& PROCESSED IN THE USA




THOUSAND HILLS REGENERATIVE BRAND POWER
DRIVEN BY INNOVATION

A“*

" PN
U.S. Interest over Time* =%
e R
- 100 . THOVSS H"“‘A‘{?o-

&> THOUSAND HILLS" ! Organ Meat: (US) Liver Meat: (US) Heart Meat: (US) < DBy
LIFETIME GRAZED \\\ Sasla@®@ | e AT 0000 O "-‘“‘p':f:ﬁ;':i“c ICULTy,

100% GRASS FED BEEF 90 RE
our REGENERATIVE AGRICULTURE

PRACTICES SUPPORT*
8(
S F)
+ NO GRAIN BYPRODUCTS * NO ANTIBIOTICS Ry 70 MARROW 0 By,
+ No ADDED HORMONES + NO GRAINS 70 4 BQNES
' \

EVER GIVEN TO OUR CATTLE
KEEP REFRIGERATED OR FROZEN
RENEGADE BLEND [ s 60

ORI, GROUND BEEF 5
American & ByproDUCTS

BEEFHEART & BEEF LIVER 9 50
Grassfed NET WT. 16 0Z. (1 LB.) 4

;

ORN, LIFETIME GRAZED & PROCESSED IN THE USA |

w

FAT

EF TALLO

EMIUM CooKING KE‘E FROZEN

\LIFETIME GRAZED
"MESSED IN THE USA  Ney 0

&
. THOUSAND HILLS”

100% GRASS FED BEEF

+ NO GRAIN BYPRODUCTS + NO ANTIBIOTICS
| +NO ADOED HORMONES  + NO GRAINS.

&> THOUSAND HILLS

LIFETIME GRAZED'

100% GRASS FED BEEF

AGRICULTURE
UPPORT*

@THOUSAND HILLS

100 6. er

N

EVER IN BEEF USED FOR THIS PRODUCT
NO GRAIN BYPRODUCTS + NO ANTIBIOTICS » - + NO GRAIN BYPRODUCTS  + No ANTImIOTICS
+ NG ADDED HORMONES  * NO GRAINS * NO ADDED HORMONES  + No GRA
EVER GIVEN TO OUR CATTLE 3 \A D et NOT PRESERVED - K
> o Nl or Nirates 3o exi

KEEP REFRIGERATED OR FROZEN !
- > 3 ; HARDWOOD SMOKED
UNCURED BEEF BRISKET BACON

Bﬂeggssc:&vsﬂgén ¢ S T ——, NET WT. 8 0z. s X . e — = i
&> THOUSAND HILLS

LIFETIME G RAZETD

BORN, LIFETIME GRAZED & PROCESSED IN THE USA
00% GRASS FED BEEF




THOUSAND HILLS’

LI FETIME G RAZE D°

100% GRASS FED BEEF

WE CAN’T ACCOMPLISH OUR MISSION WITHOUT YOU!

WILL YOU JOIN OUR TEAM OF
REGENERATIVE RENEGADES?

&> THOUSAND HILLS

LIFETIME G RAZETD

100% GRASS FED BEEF
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AGT Foods Company Overview
$3.2B

Global Company & Brands
2024 Revenue %»AGT
45+ | FOODS

Warbel OSaskcan

PASTAVILLA

f‘

CllC Vegg1 \_PULSEf}

Global Facilities

120+

Destination Countries

Employees Worldwidy
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Oraarsia
Reod Lontil FRotini

4 ARB]ELLA ARBELLA g
ARBELLA. |G RGN AREE

Organic
Red Lentil
- Lo Rotini

&
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. Veggipasta

AR <> A

Nemgzg= 3 prasta
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~ ARBELLA = ARBELLA
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pastamade from one ingredient

Veggipasta

Elbow

gipast

uuuuuuu
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__ pastamade from one ingredient

Veggi
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BTNV ne s O ol o gt
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Organic
Red Lentil
Penne

Veggipasta
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pastamade from one ingredient

pasta Veggi pasta
Rotini Penne Feuio,

Y GLUTEN-FREE
WITH 100
& \ WL L
y o N N

T,

RiFiEO

d
Spaghetti

FAIRFAX

FINANCIAL HOLDINGS LIMITED

35



Other Capabilities - Private Label Pasta and Extrusion WAGT

i

Private Label Pasta Extruded Products

Puffs, Crisps and Other Extruded Products

FINANCIAL HOLDINGS LIMITED

Strictly private and confidential 36
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Y 24Vegan for Newtopia Now 2025

OUR STORY.
YOUR EXPERIENCE

7] . " ‘\\l/ﬁ-
From Our Kitchen, To Yours. —
_ ZIN

Kimberly Vodang - Founder and CEO of
24Vegan.




/ WHAT IS YOUR STORY?

My journey started in Vietham. My story came to
life here.

“A tradition that seeped through the legacy of
my village down to the hands | bear today to
create our recipes.”

“I made a pact to my heritage to keep the same
authentic flavors of our beloved Nuoc Mam - but
in my take | would prioritize sustainability and
inclusivity.”




“EVER SINCE | WAS 16 - 1 HAVE BEEN
ECHOING THIS SELL - TALE FROMDOOR 222
TODOOR. MY DREAMBEGANWITHA  :::
PROMISE TO MY HERITAGE, AND IT
STANDS IMMINENT HERE TODAY WITH
OUR GLOBAL PRESENCE.”

“I thought about people .. dietary restrictions, or food
allergies, even ethical commitments .. my parents ... who
gave up meat decades ago as a promise to their religion ...
my children ... avoided fish ... my friends ... gluten-allergies ...
worries of soy-based sauces. But most importantly, |
thought about the people who had never seen their stories
represented in food — people who never found comfort in a
store that celebrated products they were familiar with.”

- Chef Kimberly, CEO and Founder of 24Vegan.

FIND OUR PRODUCTS IN ~ WEAREAFAMILY-
OVER 300 STORES ACROSS COMPOSED OF 8 TEAM
THE USA MEMBERS

)

OVER 500,000 AS OF 2025, WE OFFER A
eeRa St e j PROFILIO OF 8 HOMESTYLE
UNITSSOLD FLAVORS

I
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o'w:.-,-{ . [
\ . 4 /
- : e /
'7\ . {
, R
TN e e e
Y ,\\."‘ ‘r & e “
AT / vt
K e by e
" -____J/




V4 24Vegan for Newtopia Now 2025

THANK YO

www.24vegan.com

YOU CAN FIND US AT...
24vﬁé’90m

@2 @D

i | weww. 24VeEgan. com

0 Fasehook.comidvegan

n yoarbube comiZdveganyt

528 Morth @ GreylockWaorks Little Tokye Marketplace

A Dong Supermarket Market at Edgewood

Aldi Mulberry Market {NYLC)

Amazon Grehard Gracer

Barkeley Bowl Organic Roots Temecula

Besties Vegan Paradise Pacific Ranch Market

Bristol Farms Saigon City Supermarket

Central Market San San Tefu

Citaralla Courmat Markat Seaside Market

Cub Foods Shun Fat (Thuan Phat] Supermarkaet
CVS (Hawall) Smart & Final

Ecavegan Sprouts Chula Vista Store

Fresh Thyma Sprouts East Lake Store

Green Farm Market Sprouts Farmars Market

Crocery Outiat Sunrige Supermarket{Rang Déng])
Hank Qrganic SK supermarkets

HomeGoods Thousand Petal Lotus

Hewie's Market T1 Maxx

Kiel's Fresh Food Store Vege Whoelesals

KTLA Wholesome Provisions

Lazy Acres

C'.l. 8l 1 1_" OBristol. Erms

GOOD-FOOR-MaRKET

SAIGON CITY @
MARKETPLACE

_,\: ./_":.

G .

P
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