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SMS is now available
everywhere!






How’s your 2025 going”?






Over 50 new

features + updates
since TLCC 2024



Al tools for productivity



Vlultiple signup pages



New color swatches
+ desigh shortcuts



Design System enhancements



What is WordFly SMS?



SIS

USA/CAN/EU/UK/AUS In-app SMS campaign builder

Personalized messages (dynamic text + links)
320 characters per segment

Emoji + multilingual support

STOP opt-out support

Delivery + click tracking

Tessitura data sync (clicks, bounces,
unsubscribes)

Tessitura subscriber list import



















SMS automation

Create one-off triggers and workflows
Great for reminders, abandoned cart

Follow up with surveys (also integrated!)

3%












Tessitura Integration






Seamless data transfer

Works just like email!

Import Contacts
Dynamic Content
Clicks
Unsubscribes

Bounces



Works just like email!

If you are currently integrated, there are just a few steps:

No changes to integration needed
Uses existing LP_UPDATE_EMAIL_PROMOTION
Uses existing tables

Use Extractions (Segments) and List Manager






Why SMS?









Open + Read rates

SMS Email Social

B Open Rate
Read within 3 minutes Emarsys / SAP, SMS Marketing Stats 2024



Conversion rates

SMS Email

B Conversion Rate (%)

SAP Emarsys / Omnisend, Omnichannel Conversion Benchmarks 2024



Audience preterence

SMS Email Social Push

B Audience Preference (%)

Emarsys, 2024 Consumer Communication Preferences



Real-WWorld Examples




SYDNEY
THEAIRE
CO

“SMS provides a fast and direct way to communicate

urgent messages with patrons who might otherwise miss

an email, helping ensure they don’t miss their show due

to unexpected traffic or transport delays.”



NOTIFICATION COMMS URGENT COMMS URGENT TRAFFIC COMMS

O O O




“We have been using SMS for a number of years and find it a great tool
to use for alerting customers to important information. For example,

show cancellations, weather warnings, reduced parking at busy times
of the year and any venue-specific messaging such as limited lifts or

services available.

We find SMS easy to use, straightforward to set up and the feature to
Include a link Is great to navigate the customer to more info online. This

ability to get to people quickly and visibly on their phone has proved a

valuable tool in making their visitor experience much smoother.”



Ticket On-Sale / Priority

Hippodrome




Cancellations

Hippodrome




Last Minute Updates

Hippodrome




PRE-SHOW

Customer Journey

CUSTOMER SERVICE REMINDER

Hippodrome

POST-SHOW



Fundraising

“We have also been using SMS as a tool
In our yearly fundraising campaign. We find
SMS a good shortcut method to
communicate with supporters who we
iIdentify as more likely to be digitally savvy.
We also find It a good tool to reach those
lower-level donors quickly and efficiently

and something we plan to continue.”

Hippodrome
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Power Couple:
Email + SMS Together



Emaill

ldeal for detailed content such as newsletters, event

announcements, and storytelling

Allows for rich media, including images and videos,

enhancing visual engagement

Best for non-urgent communications that benefit

from in-depth information



SMIS

Perfect for time-sensitive messages like last-minute

ticket availability, event reminders, and urgent updates
VIP / Younger / Highly Engaged

Effective for concise calls-to-action, such as donation

prompts or quick surveys



Together torever

Leveraging both channels can enhance overall engagement

Coordinated campaigns using email for detailed information

and SMS for timely reminders can increase conversion rates

A unified strategy ensures consistent messaging and

reinforces calls-to-action across platforms



Getting started:
Setup and stratequy



Becoming
Brand Veritied

10DLC Compliance and Registration
We'll get your number or port one over
Collecting SMS opt-in correctly

First campaign must be opt-in notification

Takes about 30 Days



Data and forms

Format your data in Tessitura correctly
Focus on correct signup forms language

and practice



SMS + Emaill

Available everywhere!

Open your account

support@wordfly.com






Q+A / Discussion



