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Mike Dovbish
Executive Director 
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2026 NCN Meetings

• Spring Investor Meeting, New York

• April 16, 2026

• Europe Investor Meeting, Barcelona 

• May 5, 2026

• Ingredient Tech @ SupplySide, Las Vegas

• October 27, 2026

• Fall Investor Meeting, San Francisco 

• November 11, 2026



The Investor 

Outlook in 2026 

& Beyond 
Hector Saldivar 

Founder

Tia Lupita Foods

Edgar Vargas 
Director of Growth & New 

Ventures

Vilore  Foods Company



Structuring Capital for Smarter Growth 

in Natural CPG

Justin Nedelman
CEO

Pressed Juicery

Brandon Neumann
VP

CAVU Consumer Partners

John Coletta
CEO

Clover - Sonoma 

Carlos Ramos
EVP

Middle Market Banking 

Group Leader



Thank you to our NCN Sponsors

Title Sponsor

Investment Banking Partner

Ingredient Supplier/Distributor
Partner

Recruiting Partner Legal & Regulatory Partner

Flavor PartnerInsurance Partner SEO, SEM & Shopify Partner
Co-Manufacturing, Development,

& Innovation Partner

Innovation &
Commercialization Partner

Branding Partner
Technology Commercialization

Partner

Product Development &
Supply Chain Management Partner
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Next Up:

Aqua Theon Alissa Miky

















































































Next Up:

Leaven Foods Cameron Martino





We make the first and 
only Instant Sourdough.

5
9

A breakthrough product
making real sourdough
accessible to everyone!



Quantity
Baker’s Yeast (est. 1800s)

Contains a single microorganism

Quality
Sourdough (est. 1500BC) 

Contains 100s of microorganisms

Bakers are faced with a choice:

ADDED 
FLAVOR

LOW GLYCEMIC 
& FODMAP

CLEAN 
LABEL

HARD, SLOW, & 

NOT SCALABLE

VS

6
0

NEUTRAL 

FLAVOR

HIGH GLYCEMIC 

& FODMAP

OFTEN NEEDS 
PRESERVATIVES

EASY, QUICK,
CONSISTENT,
& SCALABLE



Why choose? Leaven provides quick & quality

GREAT 
FLAVOR

EXTENDED 
FRESHNESS

GUT & HEALTH 
FRIENDLY

EASY, QUICK, 
& SCALABLE

WILD 
FERMENTS

NATURAL & 
NON-G M O

Leaven is the first and only Instant Sourdough.

non-GMO & gluten free

*WIPO (PCT) WO2025054495A1 6
1



Leaven is loved by home bakers and pros alike

62



No one else can do this: proprietary platform

Our proprietary 

platform allows us to 

quickly and cheaply 

commercialize 

microbial communities 

found in all natural 

fermentations.

1.26 x 1030 possible 
combinations to test.

Intractable.

Proprietary 
platform.

Optimal reduced microbe 
community & cost-effective 

manufacturing.

Fermented Food

E.g., Bread, Yogurt, 
Coffee, Chocolate, ....

100 microbe strains in 
a natural fermentation.

Problem Solution

63



Multi-channel go-to-market

1

Pilot all channels

2

Launch B2C

3

Scale B2B

4

Expand Across Aisle & 
All Fermented Foods

2025 2026-2028 2028 2029
+

Current U.S. 
Baker’s Yeast

TAM

$2B

All
Fermented 
Foods TAM

$250B+
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Clear path to profitability & increase GM

WE ARE HERE

CORE 

PROFITABILITY

Revenue

65

Cash 
Flow

Gross 

Margin
57% 74% 90%



Experienced team

Sienna Walters

Head Baker

Formerly: Companion bakery, 
Donna Jean

Cameron Martino, Ph.D.

Founder & CEO

Formerly: Native Microbials, 
Isolation Bio, UCSD

James Gaffney

Head R&D

Formerly: Native Microbials, 
UCSD, Novus

Amy Goldsmith

CM O

Formerly: Aunt Ida’s, ZonePerfect, Praim 
Group, Mediterra

Consultants & Partners

Chris Holly, Ph.D., JD

Cooley - IP Counsel

Jason Kent, JD

Cooley - General Counsel

David J. Glass, Ph.D

Regulatory

Sean Davis

FP&A

Jeffrey Graham, CPA

Controller

Board

Mike Seely, MBA

CEO of Native Microbials. 
Formerly: Taxon & CMEA

Meredith Fidler, Ph.D.

Sr. Director at 
Radionetics. Formerly: 
Vertex, Arena

66

Advisors

Anne Madden, Ph.D.

Co-founder of Lachancea 
Formerly: MIT & Harvard

Gary Schnierow, CFA

Investor Relations at BBW 
Formerly: JP Morgan, 
RiverPark Funds

Erin Telford

Accounting



Timeline and fundraise

Product 
MVP

Pilots 
Started

PCT Filed

Upcoming 

Series A
2024

Nextthreeyears,keymilestones.

Manufacture 
Validated

Pilot testing of 
B2C & B2B

2025

2 SKU
Launch

Proven 
Velocity

2026

COGS 50%
Reduction

Core 
Profitability

2027

Expand 
Offerings

Conventional 
Transition

2028

Revenue:
$1.3 M M

Revenue:
$18MM

Revenue:
$88MM

$2MM Seed 
Funding

Platform 
Built

Product 
Development

$350K
Funding

2023

67



Thank You!

We look forward to 

breaking bread with you

cameron@leavenfoods.com

Booth 
N#1413

mailto:cameron@leavenfoods.com


Next Up:

PWR^UP Mary Aipoalani





MARY AIPOALANI
FOUNDER/CEO

We’ve built a category-collapsing collagen protein platform that replaces 

sugary snacks, shakes, energy drinks, protein bars, and beauty 

supplements with one indulgent, scalable solution.

We’re not entering a category — we’re replacing them.

PEOPLE WILL EAT BETTER WHEN IT TASTES BETTER.  

Until now, they’ve had to compromise.  

PWR-UP eliminates that compromise. 





23g Serving Delivers:

 100 Calories

 10g Protein (9g Grass-Fed Collagen)

 440mg Electrolytes

 1% DV Sodium 

 15% DV Iron

 20% DV Copper

 7g Organic Coconut Sugar

 Antioxidant-Dense Cocoa

 8  out of 9 Essential Amino Acids

 Supportive for GLP-1 Lifestyle 

Made Without Allergens.  No Artificial Ingredients.  No Preservatives.  No Synthetic or Intense Sugar Substitutes.  No Awkward Aftertaste. 

Innovative Solution: 
Endorsed by Renowned Clinical Nutrition Expert James Painter, PHD, RD 

 



Awards, Press, Reviews & Community 

2026 Ranked #12 out of 

90,000 Brands



CURRENT PERFORMANCE 
TIKTOK

AWARENESS, VERSATILITY & MOMENTUM

+500 INTERACTIONS  LAST 7 
DAYS: +277% IN INTERACTIONS 
OUR FOCUS FOR TIKTOK 
CONTENT: 

RECIPE + BTS FOUNDER CONTENT 
INFLUENCER AND UGC



$9T
Global  Wellness  Opportunity 

$60B
Market    Opportunity:  

• U.S. Protein Market: ~$60B (bars, beverages, snacks, baking)
• Global Wellness Opportunity: $9T (transparency, trust; NIQ)
• Consumers  want  enhanced  protein  in  everyday  foods  & drinks

U.S. Protein Market
$300M
.5% Market Capture



Protein 

Supplements

$30B 

$60B
by 2030

Protein 
Snacks

$30B 

$120B
by 2030

Collagen 
Beauty

$12B 

$30B
by 2030

Functional 
Beverages

$130B 

$174B
by 2030

Replacing high-sugar snacks across retail, foodservice, and 

omnichannel distribution

Projected growth from $1.5M in 2026 to $48M by
2030

20% EBITDA margins position PWR-UP for a $77M -
$115M exit

Anticipating $5M Series A with clear 3x-5x return
upside via scaling

PWR-UP is a multi SKU, multi-channel protein
platform engineered for scale

Market Opportunity 
Scalable functional indulgence Platform

2026
TAM: $1.5T 
SAM: $310B 
SOM: $40M



Early Traction Building Velocity
Proven Product-Market Fit with Measurable Retail Performance

Proven Retail Performance Growth Drivers & Momentum
YTD2026 Performance 2026OMNICHANNELGROWTH DRIVERS

YTD Revenue: $286K
Full Year 2026 Projection: $1.2-1.5M

2025 Foundation: Walmart dip launch generated $237K
across 2,800 stores

Powder Launch (April 15, 2026):Amazon, Walmart 

Marketplace, TikTok Live, DTC (March 15, 2026)

Ingestible Beauty, Health & Wellness 
Retail Expansion Q4 2026 & Q1 2027

Raley's Velocity Metrics

Ranked #12 of 80 new product launches in "Get

Curious" program
100% sell-through in all demo locations

$17.50 average basket 
Consumer demand: Led to launch of 20-serving bag

format (Jan 2026)

Taylor Farms / Disney Partnership

Confirmed Q1 2026 Purchase Order

Disney Minions National Program 

Expansion Partnership Infrastructure: Enhancing      production 

volume



Protein Powder

65% GM
4 Flavors 20 Serving Bag: $38 

Retail Single Pouch: $3.50 
Retail

Dips

45-50% GM
5 Flavors 8oz retail tubs 
1.25oz foodservice cups 
0.75oz foodservice cups

$38
AOV 

PER 20 SERVING

High Gross Margins & Easy Distribution
Dual-Engine Model: High-Margin DTC + Volume-Scale Retail

Dual-Engine Distribution Model

Volume-Scale Retail Channel

HighMargin Direct Channel

Amazon (FBA + Seller Fulfilled)
Walmart Marketplace

TikTok Shop (live commerce + storefront)
DTC website (pwr-up.me)

Channel Advantages

Subscription-capable

Shelf-stable
In-house fulfillment

Rapid iteration

Current Footprint

100-120 doors across Raley's (52 stores), AJ's Fine
Foods, pilot programs

Performance: Top-tier velocity metrics driving
expansion requests

Solid Partnerships -
Distribution & Co-Manufactures 
Access

Taylor Farms: 40,000+ retail location reach 

Crunch Pak: market leader in apple snack 
packs

Established Relationships: Walmart, 
Kroger, Kroger Banner Stores, 
Albertsons/Safeway, Trader Joe’s, Starbucks, 
Target, HEB, Central
Market and Hannaford’s. 

$17.5
AOV 

SINGLE SERVING

65%
Gross Margin

SQF Co-Manufactures: Ixonia, WI & 

Houston, TX



$1.5M

Raising $1.5M to Scale Proven Traction into National Distribution

Use of Proceeds

Inventory & 
Working Capital

$600K (40%)

Marketing Brand 
Activation

$375K (25%)

Drive national 
awareness and 

customer acquisition

Team Expansion

$300K (20%)

Strategic 
Buyback

$225K (15%)

Repurchase equity
from early investors

The Ask

What This Unlocks

12-Month Milestones 24-Month Trajectory

Achieve national retail presence
Expand marketing partnerships

Launch new product line to 500+ doors
Hit $6M in revenue

National retail footprint established
String brand recognition

Path to profitability

Hire key roles to  
accelerate growth 

To support 
increased product 

demand 



MARY AIPOALANI CHEF J  (PERRY)

CHARLEY ROBINSON

FOUNDER/CEO/CHIEF SALES OFFICER

 

SOCIAL  MEDIA   MANAGER

PRODUCT DEVELOPMENT

CHIEF CREATIVE OFFICER

CHANDLER COWELL
OPERATIONS & LOGISTICS

ROBERT AIPOALANI

JAMES PAINTER, PHD. RD
NUTRITION  & DIETARY DIRECTOR



Mahalo

808-723-4658

www.pwr-up.me

mary@pwr-up.me

@pwr.up.me

BOOTH #7802

Mary Aipoalani



Next Up:

Frankly So Kristi Rlordan



































Next Up:

DEFI Snacks Tatyana Jones





Tatyana Jones, DEFI founder

Originally from Ukraine – the land of Buckwheat, the 
most amazing superfood, virtually unknown in the US

Love chocolate, but too much sugar + empty calories 
of regret after eating a whole bar or bag

Reject toxic “low cal at all cost” diet trends fake sugar 
brands try to promote… and I am not alone… gen Z + 
millennial consumers do too, believing fitness = health

EX-MBA ALUM |



Delicious Energizing Fitness Indulgence Introducing…



REAL High-Quality Premium Chocolate:
No fake sugars! 38% Cacao Milk from Peru + 70% 

Cacao Dark Chocolate from Ecuador and DR

Sprouted Organic Buckwheat:
Gut-friendly, loaded with fiber, 
vitamins, antioxidants + protein. 

CLEAN Whey Crisps + Casein Protein:
Fast + slow absorption! EU Standards! 
Help deliver 25+ grams of protein/bag.

Serving Size of 2 Pieces:
Nutrient dense ingredients, keep 
you fuller faster and longer.

“Perfect when I crave chocolate. The 
protein and fiber makes me feel 

fuller, yet less guilty AND I only eat 
1 or 2 pieces versus the entire bag 

or bar! ” – DEFI consumer

NEW 
Highest quality clean label promoting time-lapse nutrition!

Delicious Energizing Fitness Indulgence 



Snack Trends: Global Landscape of Better-For-You Sweet vs. Savory Snacks

DEFI      is set out to give a slow growing Chocolate category a 

Protein multiplier with a heart of Buckwheat

278MM 

CHOCOLATE 

LOVERS

$22B 

US CATEGORY 
(+4% CAGR)

204MM 

HEALTHY 

SNACKERS

$10B 
US CATEGORY
(projected to >$22B)
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https://www.foodbusinessnews.net/articles/24674-the-key-trends-driving-snack-segment-growth
https://www.innovamarketinsights.com/trends/snack-trends/
https://www.innovamarketinsights.com/trends/snack-trends/
https://www.innovamarketinsights.com/trends/snack-trends/
https://www.innovamarketinsights.com/trends/snack-trends/
https://www.innovamarketinsights.com/trends/snack-trends/


#3 Most Popular Snack Brand on RangeMe in Few Months!
Right retailers experience 2-3X velocities without any support, and sell out entirely during demos!

As high as 16
units/store/week

…while category “good” velocity is 3 
units/store/week 

Incredible velocities at “hot” locations 

Store Trials                 

1,200
Indy Stores

150
Avg. Velocities

2-3X 

2025 Concept Validation

Store Banners

2026 Retail Expansion (Pending)



Making Waves in the News!
Media pick up has been phenomenal 

with >50MM impressions in 2025 alone!

Winner



Rigorously judged by >1,000 consumers and in-

house dietitians and nutritionists. Noted as 

personal favorite by head dietitian!!!

2025 Good Housekeeping 
Best Snack Awards Winner!

Feature



Over 1,800 products reviewed, with only a few 

brands selected as winning brands! 

2025 Startup CPG Shelfies 
Award Winner!



With over 340 applicants, and 5 

impressive female-owned businesses in 

the finals, DEFI Snacks was voted Winner 

of the Grand Prize and noted as the most 

strategically sound business/pitch.

2025 Enthuse Foundation 
Grand Prize Award Winner!



Raising $1MM via SAFE:
Will provide 18-month runway to support (60% of funds)

$1.5MM

$14MM

1

2

3

~150 Independents
0

$0.1M

$500MM+

Retail + Consumer 
Concept Validated 

Own premium grocery and 
add natural channel via 

vegan SKU’s.

Longer term: scale 60% ACV 
(national distribution).



DEFI Snacks Team 

Chef Jean-Francois Bonnet
Fractional Chef

Tatyana Jones
Founder/CEO

NYU Stern         MBA 2015

Brand building expert

Heidi Dillon

Strategic Advisor

Recipe mastermind behind 
many of Hu Chocolate flavors 
pre-Mondelez acquisition

Neil Willcocks

Technical Advisor

Former Head of Global R&D for 
Mars Wrigley 

Former CEO of Distill Ventures - 
Diageo’ Venture arm



Tatyana Jones, Founder/CEO

DEFI Snacks LLC

Tatyana.Jones@DEFI-snacks.com

1 (732) 589-1418

DEFIsnacks _

defisnacks.com

JOIN THE REVOLUTION 
AND DEFI SNACKING 
EVERYWHERE!

mailto:Tatyana.Jones@DEFI-snacks.com
mailto:Tatyana.Jones@DEFI-snacks.com
mailto:Tatyana.Jones@DEFI-snacks.com


Additional Info



Innovation Pipeline

Whey and Casein Proteins 

Alternative Air Derived 

Protein (Vegan/Dairy Free)

Slim Packs

1

2 4

3 5

Powders



Future Innovation Pipeline

Flavor Expansion CrispsSeasonal Flavors



Who is the ideal DEFI consumer?

Millennial (skews female)

Into fitness (running, yoga, gym, 
classes, lifting, CrossFit)

Foodie, likes chocolate, enjoys 
snacking

Likes better-for-you items

Higher than average income

Shops at variety of natural retailers 
(like Wholefoods, Sprouts)

In affluent cities or suburbs 

Shops for HH, or not ☺

Married with 1.5 children

Busy career woman, loves modern 
conveniences

Fitness Loving Foodie who…



Brand
Pack Visual Brand 

Language
Positioning

REAL 
Chocolate

Good 
Source of 

Protein

Buckwheat 
or Source 
of Fiber

Time-
lapse 

Nutrition

REAL but 
Low Sugar

DEFI Snacks REAL chocolate dessert with 
functional superfood ingredients 
that hit on nutrition and fitness 
needs

Undercover 
Snacks

Undercover good for you – 
chocolate with quinoa inclusions 
crunchy bite

Lil Bucks Buckwheat superfruit granola – 
good for you, good for earth

ZoRaw (and 
other Fake 
Sugars)

Low cal protein chocolate bar, 
uses fake sugar substitutes

BHU Foods No sugar or sugar alcohol protein 
cookie dough bites w/ good-for-
you ingredients

Lilly’s Better for you sugar confections 
and chocolate snacks, sweetened 
with stevia

DEFI is Distinct in a Variety of Direct and Indirect Benchmarks 

+ many others (Unreal snacks, Skinny Dipped Almonds, some cookie brands, etc.



Seeking $1MM via SAFE to accomplish $1.5MM in topline sales in next 18 

months and $14MM by end of 2029

Cost Total Notes

Promotional Support, Displays, In-store Demos, 
Merchandising, Coupon, Conferences, Events

$550,000
All marketing focused on retail and as close to shelf (except for strategic 
pop-up shops with big PR opportunities, Amazon + TikTok) 

People Resources (In-house and fractional) $225,000 Once we hit $300-500K in sales, we will need Ops and Sales FTE’s, 

Raw Material Costs, Purchase Orders $150,000 Inventory (until we can do inventory financing)

New format R&D, new coman transition for gen 
2 

$75,000 Pack and product optimization, COGS reduction to set up for scale

Total funding needed $1,000,000,000

Notes: 

Founder invested $175K to date. Friends and family invested $190K to date.

$75K will be used for raw ingredients, new flavor innovation and COGS optimization efforts to get to 50-60% margin.

$150K will be used for inventory gap as factoring companies need to see a few payment cycles from each retailers.



We lift ourselves, by lifting others

Let us DEFI the odds.

Did you know… that less than 2% of funding 
raised went to female founded startups?1

With every bag sold, DEFI Snacks will donate 1% of 
profit to a fund to be awarded to a woman owned 
business that defies the odds, just like us
% of sales to be fine tuned as the profit margin with 
coman costs is finalized



Next Up:

Cleanery Mark Sorensen



The future of clean. 

Deep science. Smart manufacturing. Global impact.



Cleaning and personal care. 
A half-trillion-dollar industry built on shipping water around the world in plastic bottles. 

Incredible waste. That costs everyone.

• Oceans, landfills, and emissions

• Consumers

• Retailers 

• Brands and manufacturers



Powerful cleaning and dish products. 

Beautiful hand soaps. 

Delivered as a powder. Just add water.



Cleaners, disinfectants, 

and dish products.



Hand soaps and 

personal care.



More effective,

More affordable,

Safe for my home,

…. & better for our planet.

Incredible products. For every home.

Dissolvable tablet cleaner

Eco-cleaner

Traditional cleaner

Oil and carbon baked to a tile



Now

20,000 refills/day

Feb 2021

50 refills/day

Oct 2022

500 refills/day

Modular upgrades 

100,000 refills/day

In-market hubs 

Unlimited scale

Enabled by smart manufacturing

Patented formulations…. are only a start.

In–house manufacturing built on deep technology and 

real science.

Protects IP and competitive advantages.

Easily be replicated in-market close to customers

Modular design that can be replicated globally



More affordable than traditional products.

40-50%+ margins for retailers.

70-85% + gross profit margins.

<
A refill costs less 

than a spray trigger

Delivering disruptive 

margins



Retail first 

National ranging in leading natural 

and conventional retailers

Disruptive margins 

Bold shelf dispensers and incredible 

return on shelf space

Disruptive margins.

Incredible consumer 

loyalty.

88% repurchase intent in US.



Australia and New Zealand
case studies

Today
Demonstrating US success < 12 months

2025-2026 
Rapid US growth

Deliberate retail traction  



ANZ 
case studies

Today
Demonstrating US success < 12 months

2025-2026 
Rapid US growth

Deliberate retail traction

On shelf now in 2500+ stores including

**Largest US supermarket.

 *2nd largest US supermarket

*

*

*



ANZ 
case studies

Today
Demonstrating US success < 12 months

2025-2026 
Rapid US growth

Ranging discussions underway

Deliberate retail traction



Exciting private label opportunities

Better  for customers.

Better for business.

Better  for the planet.

Keep your bottles. Add refills.



Proven model model and opportunity

Stores Expanding into a large market

Price US sales price is twice that of ANZ

SKUs Products per store - land and expand

Velocity growing into high-volume retail

Gross Profit – Cleanery refills

Gross profit – overall

$0.0m

$10.0m

$20.0m

$30.0m

$40.0m

$50.0m

$60.0m

$70.0m

2022 Today Oct-26 Oct-27 Oct-28

Annualized Revenue and Profit

Annualized refill revenue - Cleanery Refills Annualized revenue including bottles etc. Private Label

Total Revenue Annualized gross profit - Cleanery Refills Annualized gross profit - Total



An experienced team

Mark Sorensen 
Co-Founder
Sales, Innovation, and R&D.

Ellie Brade
Co-founder
Storytelling, impact, and sustainability.

David Hassell
Head of Engineering and process

Deep tech legend. Ex LanzaTech and Avertana. 



Mark Sorensen
Co-founder and CEO 

mark.sorensen@cleaneryonline.com

USA +1 (860) 315-372

NZ +64 21 444 603

www.cleaneryonline.com

Cleanery is the consumer 

brand of 

The Sustainable Care 

Company.Raising $3-5m 

via a SAFE

• $20m cap

• 20% discount

• $1.5m secured



Next Up:

Bushbalm David Gaylord



Page 139Bushbalm Inc. Page 139



Page 140Bushbalm Inc. 

Overview



Page 141Bushbalm Inc. 

Overview



Page 142Bushbalm Inc. 



Page 143Bushbalm Inc. 

How bad is the perception?

Waxing hurts… Shaving’s an 
annoying chore…

Hair removal creams 

are toxic…
Razor Burn and 

Ingrowns are 

expected….



Page 144Bushbalm Inc. 



Page 145Bushbalm Inc. 



Page 146Bushbalm Inc. 

Skin First 

Philosophy



Page 147Bushbalm Inc. 

Skin First 

Philosophy

Led by Professionals 

& Proprietary Technology 



Page 148Bushbalm Inc. 

How’s it going?



Page 149Bushbalm Inc. 

Waxing Salon Door Count – 20,000+ 

2024 2025

No Distributors No Big Sales Team 



Page 150Bushbalm Inc. 

There are 10x more 

waxing salons in the 

USA than Starbucks.



Page 151Bushbalm Inc. 

$26M USD 
Revenue 



Page 152Bushbalm Inc. 

$26M USD 
Revenue 

70%
YOY Growth



Page 153Bushbalm Inc. 

$26M USD 
Revenue 

70%
YOY Growth

10%
EBITDA



Page 154Bushbalm Inc. 

To reshape this category 

with a skin first lens. 

OUR GOAL



Page 155Bushbalm Inc. 

Interested? 
We’re closing our Series A shortly. 



Next Up:

Joyful Humans Paul Frantellizzi



























































Next Up:

ESW Beauty Elina Wang



JuicyFormulas.TargetedActives. Dream Results.



About ESW Beauty

Our Founder, Elina Sofia Wang

I started ESW Beauty after struggling with stomach 
ulcers as a teen - eating and drinking healthy foods 
inspired ESW’s Raw Juice masks, our very first line. 
Since 2019, this has grown to over 20 SKUs and
$11.4M in revenue, all fromadream anda
$25K bank loan.

My mission is to make skincare joyful, accessible, clean and sensorial, 
empowering the next generation of Dreamers to shine from within. Each 
product is created with clean, gentle formulations powered by clinical 
actives and is always non-toxic, cruelty-free, and fully vegan.

Clean, vegan, 
& cruelty-free

Drink-inspired 
juicy skincare

Sensorial, 
playful 

skincare

Proven formulas 
with clinical 

actives

Made in Korea, 
powered by 
K-Beauty 
innovation

AAPI & 
BIPOC 

FOUNDED

DEEP DETOX

RAW JUICE MASK

THE PINK DREAM

RAW JUICE MASK

GUAVA MANGO

SMOOTHIE LIP TREATMENT

01

Meet our Thero SKUs

02 03

Now in 19K retai l doors



W H Y ESW BEAUTY?

Scaled retail growth

Community of Dreamers

● ESW reinvents the skincare experience with clean ingredients, beverage-inspired 
themes, and elevated rituals

● 68% of consumers now actively seek out skin care products made with clean 
ingredients

● Products are effective, clean, affordable and fun

● Explosive growth from 2024 to 2025 ($4.3M to $11.4M) while improving margins
● Growth plans leverage the scale of the current business, with strong EBITDA margin 

expansion expected
● Grew from $25K bank loan to $11.4M revenues, 19K+ doors across US and Canada

● Strong, loyal base of Dreamers that form our community - generally Gen Z to 
Millennial women who are wellness driven, discovering new brands through social 
media routines, hauls and creator recommendations

● Engaged through retail, in-person and social media channels

1

2

3

Clean, vegan, 
effective



Our Product Differentiat ion

full-sized
skincare
launching

Coming 2026

Our Product Assortment

Gentle, effective active 
ingredients that are 
friendly to different 

skin types.

Solution 
Oriented
Formulas

Gentle yet
Clinically
Effective

K-Beauty 
Inspired

K-Beauty inspired 
products, made in 

South Korea.

Material 
Innovation

Biocellulose masks.

Compostable face masks. 

Vegan hydrogel materials.

NewProduct with 
Unique Applications

New product 
categories like acne 

pens, under eye serum 
pens, and toners.

Effective formulas 
made to deeply 

hydrate.

Formulated with targeted actives such as: 
Peptides, tea tree, niacinamide, bakuchiol, 

hyaluronic acid, ginseng PDRN, electrolyes, green 
tea, witch hazel, squalane, cica, hypochlorous acid, 

and other natural fruit extracts.



AUG 2023

ESW’s Evolut ion

Started by Elina, 
inspired by her own life 
journey into wellness

Elina and ESW Beauty 
launched the first line, our

Raw Juice Face Masks.

Launch of smoothie 

lip treatments

Launch of new

product line - eye

patches

Launched in CVS

Added 3 new

shades of Lip

Treatments

First licensing deal 

with Liquid Death

$1.9M
2023 Gross Sales

$4.3M
2024 Gross Sales

$11.4M
2025 Gross Sales

NOV 2019

JUL 2021

Entered Whole Foods Market 
with Raw Juice line

FEB2024

Launched face 
masks at Target

JUN 2025

Launched in Sprouts stores

FEB2025
SEPT2025

Product Launch New Retailer Launch

AUG 2025

Milestones

FEB2019

SEPT2024

$23.6M
2026E Gross Sales

JAN 2026

Launched in Canada

FEB2026

Target exclusive LTs

Facial mist launch

Other full-sized 

skincare launching

2026

MAR 2026



Meet Our 2026 Skincare

ElastaGlow & HydraGlow
Plumping and hydrating hydrogel

masks infused with ginseng PDRN,

electrolytes, and peptides

postbiotic blend

March 2026 
Infused Water 
Facial Mists 

(MSRP $13.99)

May 2026
Serum 

(MSRP $22.99)

Papaya Milk Gentle 

Hydration Serum
Gentle hydration glow

serum powered by blend

of calming and hydrating

actives, suitable for

sensitive skin July2026
PDRN Hydrogel Masks 

(MSRP $5.99)

August 2026 
Moisturizer 

(MSRP $21.99)

September 2026 
Eye Cream

(MSRP $21.99)

Iced Matcha Latte 

Depuffing Under Eye Pen
Depuffing under eye pen with

green tea, oat milk, and

Leveraging SmartSweets’ 
customer base and 
branding for fun,

eye-catching and sensorial 
eye patch collaboration

Our clinically 
effective formulas 
infused with clean, 

vegan active 
ingredients

Peach Nectar Sorbet 

Moisturizer
Hydrating & balancing

moisturizer with peach extract

and alaska glacier water

Our products 
blend healthy 

beverage-inspired 
branding and 

affordable quality 
that our Dreamers 

love!

Lychee Breeze & 
Coconut Dreams

Infused water facial mists
that refresh and hydrate for

a sensorial experience

October 2026 
Hydrogel Eye 

Patches
(MSRP $4.99)

Sweet Fish, Sourmelon, & 

Peach Rings
Hydrogel eye patches that deliver

juicy moisture and revitalization to

the under-eye area.

Full-size skincare launch will drive brand 
loyalty and longevity through repeat 
purchases and integration into the full 

consumer skincare routine



Our Future GrowtTh Plans

Short Term

Expand into Canada; 
drive marketplace 

growth with focus on 
TikTok Shop and DTC.

Launch full-size 
skincare and a 

SmartSweets licensing 
collaboration.

Execute rebrand, grow 
social, and deliver 

impactful Coachella 
activation.

Medium Term

Scale revenue to
$70M+; launch in 
LATAM and Ulta.

Expand skincare 
line and introduce 

edible beauty 
snacks.

Partner with mega 
creators and host 
exclusive Dreamer 

Retreats.

Long Term

Sustain growth 
across NA,

LATAM, and EMEA
with 30% DTC mix.

Expand skincare 
with innovative 

launches.

Establish ESW as a 
leading lifestyle 

brand.

ESW Beauty aims to exit to a strategic by 2032 through key business growth, product development and 
community / branding levers that take the business to the next level



Our A s k - $5M+ Series A

Retailer Expansion
+Support demand, merchandising, fixtures, and in-store training to 
ensure strong sell-through
+ Fund trade marketing and promotional programs to drive awareness 
and trial

Marketing
+Scale influencer partnerships, content creation, and paid media to 
expand reach
+Activate community events and experiential programs to build 
loyalty and advocacy

R&D
+ Expand product pipeline with innovative formulations and line 
extensions
+ Invest in packaging, testing, and claims support to strengthen brand 
credibility

People
+Build out key hires across marketing, sales, and operations to 
support growth

$5M+

20%

50%

15%

15%



TThank You!

@esw.beauty

www.eswbeauty.com

Contact

ElinaWang
CEO & Co-Founder
elina@eswbeauty.com

JessicaSiew
Head ofFinance
jsiew@eswbeauty.com

http://www.eswbeauty.com/
mailto:elina@eswbeauty.com
mailto:jsiew@eswbeauty.com


Next Up:

Both Burger Andrew Arentowicz



BOTH Burger
by

50/50 Foods

“It’s the Best of 
BOTH Worlds!”

Presented by:  
Andrew Arentowicz, CEO 50/50 Foods



Why Does 
Impossible 

(and Beyond) 

Exist?

02B



What happened?

The market identified 
the right problem 
but it picked 
the wrong solution.   

Consumers asked for LESS meat, 
not MORE processed plant.    

4

03B



Welcome to 
What’s 
Possible!
Real Meat + Real Veggies = Really Delicious

04B



BOTH Burgers 
Check Every Box

Taste ✓ 
Price ✓
Health ✓  
Ingredients ✓  
Sustainability ✓
B 05



B

The Market for 
Stealth Health 

is Massive

$40B ground beef market x 65% 
of Americans = $26B opportunity

Pop quiz: What percentage of parents 
want their kids to eat less 

vegetables? 

06

(answer: 0%)



B 07

The Most Important 
Metric of All

 At scale, a pound of veggies 
costs less (~70%) than a pound 

of beef → better margins   
(even with lower prices at checkout)

 No “alt-meat premium”



The Elephant in the 
Room

is Beef!

~14% of global GHG emissions

~55%  of freshwater usage in Colorado basin

~60% of global arable land use 

Beef ≈ 3% of calories in the U.S.

B 08
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The 
Solution 
Exists

Now 
Let’s 
Serve It!
(Hall E, Booth 5470)

B



B 10

Thank you.

Let’s meat!

ANDREW ARENTOWICZ
CEO

DREW@5050FOODS.COM

10
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