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Supporting 
Emerging Brands 
to Drive Growth



We're so excited to 
meet today.

I used to be in the same 
seat.

PRIVATE AND 

CONFIDENTIAL
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We know emerging brands are driving growth
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+1.5pp

-2.10pp

Growth is coming from Emerging Brands.

US Market Share (2022-2025)

Emerging 
Brands

Large/Mid Size
Brands

In 2025, Emerging brands drove

25% of food growth

13% of non-alc bev growth

~100% of beauty and personal care  growth

Source: NielsenIQ retail measurement data across all categories, Bain Insurgent Brands 2026

https://nielseniq.com/global/en/insights/analysis/2026/agentic-commerce-and-ai-in-cpg/?nab=0&utm_source=Public_Relations&utm_campaign=CMP-03595-H2C3C&utm_medium=Public_Relations&utm_term=global_above-market_fmcgtd_aw_gtl-newgrowth&utm_content=Data_insight
https://www.bain.com/about/media-center/press-releases/2026/brands-to-watch-bain--company-unveils-its-10th-annual-insurgent-brands-list/


This is Walmart.
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90%
of all the U.S. 

population lives 

within 10 miles of a 

Walmart.

94%
of Americans shop 

on walmart.com or at 

Walmart

4,600+
Stores 

nationwide

200+
Distribution 

centers

~150M
weekly store/eCom 

visitors

~60%
Of Americans can be 

reached in 30 min or 

less.

#1
U.S. Retailer

Source: Customer Insights updated May 2025
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We are also growing with
 a higher income customer. 



Our stores are 
also being 
updated.

This year alone:
• More than 650 scheduled remodels to 

Supercenters and Neighborhood 
Markets

• Approximately 20 new store grand 
openings scheduled for 2026 and 
early 2027
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We’re only continuing to grow

+4.6% +27%
Walmart U.S. Comparable Sales Growth

Q4 FY26

Walmart eCommerce Sales Growth

Q4 FY26
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SENSITIVE

Some resources…
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Meet the merchant
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Gabi Caceres

Sr. Merchant Side, Meals, Gluten Free 

Foods & Emergency Prep

Dee Charlemagne

Sr. Director, Emerging Brands
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Some resources…
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